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Disclaimer
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This presentation contains forward -looking statements. Clas Ohlson believes that the 
expectations presented in such forward -looking statements are based on reasonable 
assumptions; however, forward -looking statements involve inherent risks and 
uncertainties, and a number of important factors could cause actual results or 
outcomes to differ materially from those expressed in any forward -looking statement. 
Such factors include, but are not limited to, changes in economic, market, competitive 
and/or regulatory conditions. Forward -looking statements apply only as of the date 
they were made, and, other than as required by applicable law, Clas Ohlson 
undertakes no obligation to update any of them in the light of new information or future 
events. Nothing in this material shall be construed as an offer or solicitation to buy or 
sell any security or product, or to engage in or refrain from engaging in any transaction 
in any jurisdiction.
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We should sell reliable 
products at low prices, 
offering the right quality 
according to need.



A product - led 
omnichannel retailer 

Home comfort & Prepping

Tech, Connect & Entertain

Fix & Repair

Tidy up & Organise

Light up & Decorate 

An assortment consisting of multiple product niches. 

Our assortment development is focused around 
five consumer missions that reflect all the situations 
and needs our customers may have to lead a 
comfortable everyday life. 
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Growing geographical
footprint

Insjön  |  Stockholm   |  Malmö  |  Oslo  |  Helsinki  |  Warsaw      

Lodz | Shanghai  |  Ho Chi Minh City  |  New Delhi  |  Istanbul

Offices

Sweden

107 stores

Online
~47% of total sales

Finland

39 stores

Online
~10% of total sales

Norway

103 stores

Online
~41% of total sales

Other 
markets

Online
~3% of total sales
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