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High energy and strong position

185 stores in 73 million visitors 4,700

5 countries service-minded
omni-channel structure 36 million customers § employees

One of the strongest

R12 sales ; 1
6.8 billion SEK brands in retail in the
i e Nordics

High focus on

sustainability
agenda
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Highlights Q4

ASales up 10 % in local currencies
AStrong LFL sales up 5 %
ASlightly improved gross margin
Alncreased marketing spend
Almproved earnings per share

ALaunched franchise concept and opened
a store in Dubai
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Sales Q4

ASales up 9 %, in local currencies 10 %
AStrong LFL sales up 5 %

ANegative currency effect of 1 %
AOnline sales up 44 % in local currencies
AWell received spring product range

Sales, MSEK

2 169 2 238
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