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High energy and strong position

206 stores in /6 million visitors 4700

S countries service-minded
omni-channel structure 38 million customers employees

High focus on R12 sales One of the

ST (.5 nbillion SEK - strongest brands
agenda in retail in the Nordics




Highlights

ASolid second quarter despite
currency challenges

AStrong November sales gives good
start to the important third quarter
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Q2 2015/16
August 1 October




Sales Q2

ASales up 5% in local currencies MSEK

AFlat LFL sales L. 167
1 Improving trend during the quarter 1553

ASales 1,846 MSEK, up 2%

A10 additional stores net compared
to end of period last year (11)

A4 store openings in the quarter

Q2 Q2 Q2 Q2 Q2
11/12  12/13  13/14  14/15 15/16
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Karlstad T Sweden
10 September

14 October

Sandefjord i Norway Esbo 7 Finland



