year-end report

Fourth quarter

Sales amounted to 1,504 MSEK (1,498), increased by 5% in local currencies.
Operating profit, excluding non-recurring items*, amounted to -19 MSEK (-8).
Operating profit amounted to -126 MSEK.

clas ohison

Result after tax, excluding non-recurring items*, amounted to -17 MSEK (-5).
Result after tax amounted to -107 MSEK.
Profit per share, excluding non-recurring items*, amounted to -0.27 SEK

(-0.07). Profit per share was -1.70 SEK. Clas Ohlson opened the doors of its

first store in the German market on
Jungfernstieg in Hamburg in May.

Financial year
Sales increased by 4% to 7,602 MSEK (7,330), 6% in local currencies.
Operating profit, excluding non-recurring items*, increased by 3% to O
613 MSEK (596). Operating profit amounted to 506 MSEK. + 6 /O
Profit after tax, excluding non-recurring items*, increased by 2% to 469 MSEK
(459). Profit after tax amounted to 379 MSEK.

Earnings per share, excluding non-recurring items*, increased by 2% to
7.42 SEK (7.27). Earnings per share amounted to 6.00 SEK.

Cash flow from operating activities amounted to 705 MSEK (647) 0
The proposed dividend is 5.75 SEK per share (5.25) + 1 O O

Events after the end of the reporting period

sales in local currencies

Sales in amounted to 540 MSEK (554), increased by 1% in local currencies. proposed dividend

Decision by the Board of Directors to exercise the Annual General Meeting’s
authorisation to buy back shares to secure the LTI 2016.
In May the first German store opened in Hamburg as well as a store in Sandnes, Norway.

* A non-recurring cost of 107 MSEK related to the optimisation of the store network in the UK

3 Months 12 Months
Feb 2016 Feb 2015  Percentage May 2015 May 2014  Percentage
- Apr 2016 - Apr 2015 change - Apr 2016 - Apr 2015 change
Sales, MSEK 1,504 1,498 0 7,602 7,330 4
Operating profit, MSEK* -126 -8 - 506 596 -15
Result before tax, MSEK* -126 -7 - 508 597 -15
Result after tax, MSEK* -107 -5 - 379 459 -17
Gross margin, % 40.8 41.4 -0.6p.p 42.4 42.9 -0.5p.p
Operating margin, %* -8.4 05 -79pp 6.7 81  -1.4pp
Return on capital employed, %* = - - 23.6 29.3 -5.7p.p
Return on equity, %* = - - 17.6 22.5 -4.9p.p
Equity/assets ratio, %* 54.5 573  -2.8p.p 54.5 57.3 -2.8pp
Earnings per share before dilution, SEK* -1.70 -0.07 - 6.00 7.27 -18
* Including a non-recurring cost of 107 MSEK
The 2015/16 fi ial i th iod from 1 May 2015 to 30 April 2016. This interi rt has b .
preepared in Sw:gi:ﬁa\rlsia;r:ﬂg:gtlze;terﬁ;;gh. Ir? Tr]\e ev:r{t of anyodiscr:;ancies bet\lje"e]netnhrz rSe\AF/)gdishaZn: (te:e gﬂr.‘t;g: gfe:ﬁfoonmmnli.r:: :ges"e“

translation, the former shall have precedence. The information in this interim report is such that Clas Ohlson is
obligated to publish according to the Securities Market Act. This information was submitted for publication on
8 June 2016 at 7:00 a.m. (CET).

Tel: +46 247 649 13 or ir@clasohlson.se
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CEO’s comments

Clas Ohlson is ending the financial year at new record levels and
can look back on a year during which important steps were taken in

the company’s progress, despite a challenging currency situation. We strengthened
our business in

We end our financial year with sales in local currencies that increased 6 per cent to all markets and

7,602 MSEK. We achieved this despite the fourth quarter being impacted by a later are growing in all

sales channels.
We set yet another new

sales record, despite highly
record-breaking level of 613 MSEK, adjusted for non-recurring items that affected the challenging currencies, and

spring that resulted in lower gardening-related activities.
It is also gratifying that we increased our operating profit by 3 per cent to the new

fourth quarter. We can be very proud of this performance, particularly considering the delivered our best ever
fact that the considerable strengthening of the USD and the weaker NOK presented us operating profit.

with a major challenge during the year — a challenge that we have succeeded in

overcoming relatively well to date, given the circumstances.

New steps in our international expansion
Following a long period of planning and preparation, we were delighted to finally open

the doors of our very first store in Germany on Jungfernstieg in Hamburg just a few
weeks ago. The reception we have received far exceeded expectations and German
consumers have shown us tremendous attention in just these first weeks. We are now
preparing for the opening of two further stores in Hamburg in the autumn.

As previously announced, we took the next step in the development of our store
network in the UK during the quarter. We are focusing on the smaller format stores in
the London region and are planning for an additional one to two stores in this region.
In connection with this, we are closing a total of seven store locations in order to
provide the UK operations with the rights conditions to succeed.

Highly popular offering

We were honoured to receive a long list of awards during the quarter, including awards
for our customer service, online shopping channel and our environmental efforts
regarding transportation. We greatly appreciate receiving such awards and they fill us
with energy in our drive to continue to develop and improve even more.

Klas Balkow
President and CEO of Clas Ohlson AB
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Operations Total number of stores

Clas Ohlson is an international retail company with the business concept of selling
a broad range of products at attractive prices that make it easy for people to solve 00 202

196205 195205
everyday practical problems. The concept is unique and is highly attractive in 200 o
established markets and has the potential for expansion into new markets and new 150
customer segments. 100
Clas Ohlson sells products in the categories of Hardware, Electrical, 50
Multimedia, Home and Leisure. Activities are conducted in Sweden, Norway, 0
ol @@ 3 o™

Finland, the UK and Germany via stores, online shopping, catalogues and

telephone, as well as through franchise in Dubai. 2014/15 =2015/16

Distribution of numbers of

Business environment and market' stores
Retail in Sweden increased by 4.9 per cent at current prices compared with the

same quarter in the preceding year (preceding quarter +5.5). During the quarter, foo
consumer confidence in Sweden was 98.2, an increase compared with the 80 72

preceding quarter (97.5) and a decline compared with the same quarter in the
preceding year (98.4).

60

o . . . 40 34
Retail in Norway increased by 0.4 per cent at current prices compared with the
same quarter in the preceding year (preceding quarter +3.1). During the quarter, 20 *
. . . 1
consumer confidence in Norway was -7.3, an increase compared with the 0

. . . . Sweden N Finland UK Dub:
preceding quarter (-11.1) and a decline compared with the same quarter in the redenTemey T o

*Franchise store

preceding year (-2.2).
Retail in Finland increased by 1.3 per cent at current prices compared with the Sales, MSEK

same quarter in the preceding year (preceding quarter +1.7). During the quarter,
consumer confidence in Finland amounted to 9.3, an increase compared with the 5000
. . . . 2500
preceding quarter (5.1) and a decline compared with the same quarter in the
. 2000
preceding year (11.1).
s . . . 1500
Retail in the UK increased by 1.3 per cent at current prices compared with the
. . . . 1000
same quarter in the preceding year (preceding quarter +0.7). During the quarter,
. . . . 500
consumer confidence in the UK was -1.0, a decline compared with the preceding

quarter (2.3) and a decline compared with the same quarter preceding year (3.0). . @ a3 4

2014/15 m2015/16

Sales Distribution of sales, %

Fourth quarter
Sales increased to 1,504 MSEK compared with 1,498 MSEK in the year-earlier

period. Measured in local currencies, sales increased by 5 per cent.

The net store network was unchanged during the quarter (2). At the end of the
quarter, the total number of stores was 205, representing an increase of seven stores
compared with the year-earlier period (13).

Financial year

m Sweden
Sales increased to 7,602 MSEK, up 4 per cent compared with 7,330 MSEK in the Norway
year-earlier period. Measured in local currencies, sales increased by 6 per cent. Outside Nordie counres

At the end of the financial year, the total number of stores was 205,
representing an increase of seven stores compared with the year-earlier period (13).

'Source: HUI, National Institute of Economic Research, Office for National Statistics, Opinion, Statistics Finland, Statistics Norway,
Trading Economics.
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3 Months 12 Months
Percentage change Percentage change

Feb 2016 Feb 2015 local May 2015 May 2014 local
MSEK - Apr2016 - Apr 2015 SEK currency - Apr2016 - Apr2015 SEK  currency
Sweden 703 676 4 4 3,483 3,295 6 6
Norway 568 599 -5 5 2,028 2,934 0 7
Finland 162 150 8 9 819 747 10 9
Outside Nordio 71 74 3 3 g2 354 5 2
countries
Total 1,504 1,498 0 5 7,602 7,330 4 6

Sales in the UK in comparable units were in line with the year-earlier period.

3 Months 12 Months
Feb 2016 May 2015
Per cent - Apr 2016 - Apr 2016
Comparable units in local currency 2 3
New stores 3 3
Exchange-rate effects -5 -2
Total 0 4

Results

Fourth quarter

The gross margin declined to 40.8 per cent, down 0.6 percentage points year-on-
year (41.4). The gross margin was negatively affected by the effect from the
strengthening of the USD and the weaker NOK during the quarter. The currency
effect was primarily reduced by a positive sales mix, currency hedges and lower
sourcing costs.

The share of selling expenses increased by 0.1 percentage points to 39.2 per
cent (39.1).

Operating profit amounted to -19 MSEK (-8), excluding non-recurring items
of 107 MSEK related to the optimisation of the store network in the UK. In
addition, there is a tax effect calculated at an expense of -7 MSEK. Operating
profit amounted to -126 MSEK.

The operating margin, excluding non-recurring items, amounted to -1.3 per
cent (-0.5). The operating margin was -8.4 per cent.

Profit after financial items, excluding non-recurring items, amounted to
-19 MSEK (-7). Profit after financial items amounted to -126 MSEK.

Depreciation for the period amounted to 57 MSEK (59).

Spot exchange rates for key currencies averaged 0.99 for NOK and 8.25 for
USD, compared with 1.09 and 8.54, respectively, in the year-earlier period.
Currency hedging was undertaken in USD and NOK. The company’s policy is to
hedge 50 per cent of the expected flow in each currency every month, with six-

month maturities.
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